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MARKETING MANAGEMENT

(CORE-4)
Time: 2:30 Hours Marks: 70
Instructions:
1. All questions are compulsory.
2. Figures to the right indicate marks.
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English Version
Que-1 Explain: (20)
(1) Market segmentation (2) Target market (3)  Marketing environment
(4)  Product positioning (5) Marketing mix
OR
Que-1  (a) Discuss any ten characteristics of modern marketing. (10)
(b)  Explain briefly bases for segmenting consumer market. (10)
Que-2 Explain new product development process. (20)
OR
Que-2 (a)  Write a note on pricing objectives (10)
(b)  Discuss ethical issues relating to product and pricing. (10)
Que-3 What is channel of distribution? State importance of distribution channel with reference to modern ~ (15)
marketing.
OR
Que-3 Write short notes. (15)
a. Major types of distribution middlemen.
b. Ethical issues in distribution decisions
c. Types of wholesalers.
Que-4 What is marketing promotion? Explain role of market promotion in modern marketing. (15)
OR
Que-4  (a) Discuss factors affecting promotion mix. (08)
(b)  Write note on main elements or methods of market promotion (07)
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